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Etienne Denis is an Assistant Professor at the EDHEC Business School since 2018. Between 

2014 and 2018 he was a teaching assistant at the Louvain School of Management, in Belgium, 

where he completed his doctoral dissertation on role of self-interest in the adoption of prosocial 

behaviors. His current interests are in consumer research, nonprofit marketing and prosocial 

behaviors. 

 

EDUCATION 

 
2015-2018  PhD in Economics and Management Science 

 Louvain School of Management, Université Catholique de Louvain, Belgium 

 Dissertation title: “Essays on the self-interested motivations of prosocial 

behaviors: the case of charitable giving » 

 Co-supervisors: Pr. Claude Pecheux & Pr. Per Agrell 

 

2008-2013 Master Degree in Business Engineering (High Honors) 

 Louvain School of Management, Université Catholique de Louvain Belgium 

Master Thesis : “Neuromarketing: Definition and managerial applicability 

(Supervisor: Pr. Claude Pecheux)  

Internship: Belgian Embassy in Stockholm. Trade Commissioner assistant 
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2018-  Assistant Professor of Marketing 

  EDHEC Business School, Lille, France 
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2014-2018 Teaching assistant 

Université Catholique de Louvain (Belgium)  
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